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guidance, support and encouragement 
aimed at developing the competence and 
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Defining MentoringDefining Mentoring
Responsible mentoring can take many forms:

Traditional mentoring
(one adult to one young person)

Group mentoring
(one adult to up to four young people)

Team mentoring
(several adults working with small groups of young people, 
in which the adult to youth ratio is not greater than 1:4)

Peer mentoring (caring youth mentoring other youth)

E-mentoring (mentoring via e-mail and the internet)
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– On-line survey (hard-copy option)
– Wave IV data collected in 
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– Data collected at both organizational 

and program levels
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This represents the highest number of 
inquiries and applications ever recorded 
by the MMC. Still the number of 
applications is not keeping pace with 
the number of inquiries
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• In Jan. ‘06 the First Gentleman referenced 
the MMC in 36 media interviews or speaking 
engagements 
– Most of these mentions were to encourage 

new mentors, especially men 
– Coverage from Detroit to the UP, to GR and 

many places in between

• Governor Granholm references MMC data 
in speeches
– Most recently to NAACP and at the faith based 

symposium April and Sept. 2006 to encourage 
more men and people of color to mentor
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• Data helped define need for more men 
mentors resulting in a grant of $100K 
from John Hancock Insurance 

• Data is used to support progress 
reports/evaluation of MM capacity building 
grant from the Hudson-Webber Foundation 
($300K)

• Pending proposals include MMC data
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– Success of your initiative will be evaluated 
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